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How Teens Co-Created theFuture of Micro Mobility Safety



● Slovenia’s leading insurer driving safer mobility for all● Nationwide impact through evidence-based youth road-safetyprograms● Excellence in Road Safety Award winner & active ERSC partner

Who we are

● Organization that believes and delivers change● 54% Slovenian high school population road safety● Excellence in road safety winner & ERSC national coordinator



Research among 800 e-bike and e-scooter users in Slovenia:
● ⅔ of e-scooter drivers already had an accident
● 83% of e-scooter riders and 77% of e-cyclists are most afraid of being

overlooked by drivers of larger vehicles in traffic.

Field research:
● When a hazard goes unnoticed, in 80% of cases the person involved is under16 years old.
● 53% of all injured persons in e-scooter accidents were children and adolescentsunder the age of 18.

Young people in micro mobility arenot superheroes



E-scooters accidents Ljubljana
No. of injured persons treated at the University Medical Centre Ljubljana involved in an e-scooter

accident



• Male
• High school student
• No helmet

Typical e-scooter crash victim



They’re Not Listening – and We Keep Talking



So: Nothing for Youth WithoutYouth



Nothing for Youth Without Youth
● Youth engagement
● Holistic preventive approach

From research to the involvement of insurance companies.NGOs. universities. and communication agencies
● National event. Marketing campaign. Micro Mobilitycrossroad. Workshops and events



Youth for Youth.From the idea to action.

Phase 1: Youth research project
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Micromobility Crossroads by Zavarovalnica Triglav

Interactive real-world pop-upthat teaches young usershow to safely navigateshared spaces wheree-scooters. cyclists.pedestrians and carsintersect.”



Micromobility Crossroads by Zavarovalnica Triglav



Workshops with e-scooter simulator



Workshops with e scooter simulator
● 12-14 yrs● 2- 4 hrs (one or moreinterventions)Content:● Gamification● Distraction● Helmet● Proposals for safer tomorrowEvidence based attitude change *

*UNI LJ. 2025



Social marketing campaign

We’ve mastered excuses – notresponsibility.



Don’t cruise brainless – use your head!




